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ECommerce Snapshot (Q1 FY 2016-17)   
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Launch & Recognition  
• #262 On Internet Retailer 2015 Guide 

• #1641 On Inc. 5000 Fastest Growing US Co. 

• 7th Fastest Growing Web-Only Retailer In US 

Multiple Marketplaces 
Along With Selling On 123Stores, We Have 

Shop In Shop Partnerships With Leading 

Retailers Like Amazon, Ebay, Sears And 

Others 

Suppliers Direct Fulfillment Network 
• Partnership With Over 1700 Suppliers 

• Extensive Catalogue Of Over 535,000 

Unique SKUs 

Online Retail 
Business Model Is Creating A Large Distribution 

Network Wherein It Offers Customers  Better 

Experience By Leveraging  Technology, Supply 
Chain & Supplier Relationships. 

Revenue Growth 
Revenues Are Growing At A Fast Pace.  

Yearly Revenue Growth > 100%  Over 

Time 

123  
Stores 

Online              

Retail 

Partner 

With 

Leading 

Market 

places 

Partnership With 
1700+ Suppliers 

Our Business 



ECommerce Revenues Continue To Grow Above Industry Rates 
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Revenue Growth Rate (%) (Y-o-Y)



TTM Revenue Is On The Rise  
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Revenue - TTM

CAGR 
+ 122% 

TTM refers to Trailing Twelve Months 



While Maintaining Gross Margin 
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Robust Order Fulfillment Platform 
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No. of Orders

CAGR 

+ 132% 

We Relentlessly Deploy Our Technological 

Expertise Towards Building Highly Automated 

Order Fulfilment Systems, Which Allows Us To 

Succeed 



Higher Levels Of Automation Leads To Improved Productivity 
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Revenue Per Employee - TTM (` Lakh) 

Revenues per Employee - TTM (Rs. Lakh)

CAGR  

+ 84% 

TTM refers to Trailing Twelve Months 



An Expanding Supplier Network 
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Our Product Catalogue Continues To Grow… 
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..So As To Provide Shoppers With Delightful Products 



We Sell Diversified Product Categories 
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Inventory 

Turnover Ratio 

11.4  

• For Specific Season, 

Timeframe And 

Promotion 

‒ We Anticipate Demand 
From Specific 
Occasions/Season 

‒ Ensures Goods In Stock 
To Meet Holiday 

Expectations 

• Fast Ship-out Times 

‒ Able To Ship Goods Out 

Quickly 

‒ Better Control Over The 
Transaction 

• Better Margins 

‒ Bulk Buying From 
Suppliers Reduces 
Costs 

‒ Inward Transportation 
Becomes Competitive 
Because Of Bulk 

Buying 

‒ High Inventory 
Turnover Ratio 

• Only SKUs With 

High Saleability 

‒ Fast Moving SKUs 
And Longer Life 
Cycle  Products 

‒ Use Of Business 
Analytics And 
Business 
Intelligence 

‒ Past History Of The 
Product 

Fast Moving Inventory Model 



Working Capital Efficient Business Model 
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Working Capital Efficient Model 

Basis TTM (Trailing Twelve Months) ending Q1 FY 2016- 17 



The Way Forward… 

Continue Building Our Brand 

 Add New Suppliers And New Products 

 Improve Supply Chain Dynamics 

 Leverage Investments In Technology To 

Drive Efficiencies 

 Increase Reach By Adding New Market 

Places 

 Provide A Better Shopping Experience With 

A Better Price Point 



Financial Performance – IntraSoft Technologies Ltd 

Consolidated Profit & Loss For The Quarter Ended 30th June, 2016 

  Quarter Ended 

Particulars Jun-16 Jun-15 

` (In Lakhs) 

Income From Operations  22,217.10   11,773.34  

Cost Of Goods Sold  17,629.18     9,351.74  

Gross Profit    4,587.92     2,421.60  

Sales & Marketing Expenses    3,239.90     1,634.22  

Employee Benefit Expenses        562.96         488.41  

General & Administrative Expenses        324.62         230.88  

Earnings /(Deficit) From Operations        460.44           68.09  

Other Income (Net)          65.73         142.32  

Earnings Before Interest, Tax, Depreciation & 

Amortization (EBITDA) 
        526.17          210.41  

Depreciation & Amortization          45.24           34.27  

Earnings Before Interest (EBIT)        480.93         176.14  

Finance Costs          72.07           35.16  

Profit Before Tax (PBT)        408.86         140.98  

Tax Expense        144.21           18.69  

Profit After Tax (PAT)        264.65         122.29  



ECommerce Fact Sheet  

Particulars 
FY 2014-15 FY 2015-16 FY 2016-17 

Q1 Q2 Q3 Q4 FY Q1 Q2 Q3 Q4 FY Q1 

 ECommerce Revenue (` Lakh)  5393 5598 11756 9517 32264 11336 15059 25265 18247 69907 21867 

 TTM - ECommerce Revenue (` Lakh)  16240 19588 26916 32264 32264 38207 47668 61177 69907 69907 80438 

 Y-o-Y Growth  169% 149% 165% 128% 151% 110% 169% 115% 92% 117% 93% 

 % of Yearly Revenue  17% 17% 36% 30% 100% 16% 22% 36% 26% 100%   

            

Cost of Goods Sold (Incl. Shipping) 80.8% 80.6% 79.0% 81.7% 80.4% 82.4% 82.0% 80.7% 82.6% 81.7% 80.6% 

Gross Margin (%) 19.2% 19.4% 21.0% 18.3% 19.6% 17.6% 18.0% 19.3% 17.4% 18.3% 19.4% 

            

 Number of Orders    1,16,081    1,18,606    2,85,270    2,53,024    7,72,981    2,93,894    3,77,083    7,67,186   5,31,070    19,69,233        6,23,299  

 Y-o-Y Growth  198% 206% 223% 186% 204% 153% 218% 169% 110% 155% 112% 

            

 Number of Suppliers  873 974 1018 1030 1030 1067 1440 1500 1600 1600 1746 

            

 Number of Products (SKU's)    1,40,528    1,71,538    2,05,000    2,10,000    2,10,000    2,30,000    2,65,000    3,10,000   5,00,000      5,00,000        5,35,000  

            

 Revenues by Product Categories            

 Furniture, Patio, Lawn & Garden  41% 40% 36% 47% 41% 36% 28% 28% 33% 30% 28% 

 Musical Instruments & Gadgets  13% 13% 16% 13% 14% 17% 26% 21% 17% 20% 14% 

 Home Improvement & Art Crafts  17% 14% 10% 12% 13% 16% 13% 12% 15% 14% 21% 

 Kitchen, Dining & Appliances  9% 12% 11% 9% 10% 13% 14% 10% 15% 13% 12% 

 Toys, Games & Baby  4% 6% 14% 5% 8% 5% 6% 17% 9% 11% 9% 

 Sports & Outdoor  7% 8% 8% 7% 7% 7% 8% 7% 9% 8% 11% 

 Others  9% 7% 5% 7% 7% 6% 5% 5% 2% 4% 5% 

            

End of Period Inventory (` Lakh) 205 426 807 1213 1213 1771 3237 4233 5530 5530 5759 

            

Inventory Turnover, average - TTM         11.4 

Accounts Receivable Days - TTM          4 

Accounts Payable  Days - TTM         14 

            

Number of Employees, average 138 153 162 166 166 177 182 189 195 195 190 

Revenues per Employee - TTM (` Lakh) 125 142 184 208 208 232 278 343 376 376 426 



$124 Billion $12 Billion 

For Further Information, Please Contact 

IntraSoft Technologies Ltd 

Company :  Investor Relations Advisors : 

IntraSoft Technologies Ltd. 

CIN - L24133MH1996PLC197857 

 

Ms. Purvangi Jain 

purvangi.jain@itlindia.com 

91-22-2491-2123 

 

www.itlindia.com 

 

Strategic Growth Advisors Pvt. Ltd. 

CIN - U74140MH2010PTC204285 

 

Mr. Shogun Jain 

jshogun@sgapl.net 

91-7738377756 

 

Mr. Vivek Jain 

jvivek@sgapl.net  

91-9820207011 

 

www.sgapl.net 

mailto:purvangi.jain@itlindia.com
http://www.itlindia.com/
mailto:jshogun@sgapl.net
http://www.sgapl.net/


• This presentation and the accompanying slides (the “Presentation”), has been prepared by Intrasoft 
Technologies Limited (the “Company”), solely for information purposes and do not constitute any 
offer, recommendation or invitation to purchase or subscribe for any securities, and shall not form the 
basis or be relied on in connection with any contract or binding commitment whatsoever. No 
offering of securities of the Company will be made except by means of a statutory offering 
document containing detailed information about the Company. 

 

• This Presentation has been prepared by the Company based on information and data which the 
Company considers reliable, but the Company makes no representation or warranty, express or 
implied, whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, fairness 
and reasonableness of the contents of this Presentation. This Presentation may not be all inclusive 
and may not contain all of the information that you may consider material. Any liability in respect of 
the contents of, or any omission from, this Presentation is expressly excluded. 

 

• Certain matters discussed in this Presentation may contain statements regarding the Company’s 
market opportunity and business prospects that are individually and collectively forward-looking 
statements. Such forward-looking statements are not guarantees of future performance and are 
subject to known and unknown risks, uncertainties and assumptions that are difficult to predict. These 
risks and uncertainties include, but are not limited to, the performance of the Indian economy and of 
the economies of various international markets, the performance of the Retail industry in India and 
world-wide, the performance of the Greetings Industry in India and world –wide, competition, the 
company’s ability to successfully implement its strategy, the Company’s future levels of growth and 
expansion, technological implementation, changes and advancements, changes in revenue, 
income or cash flows, the Company’s market preferences and its exposure to market risks, as well as 
other risks. The Company’s actual results, levels of activity, performance or achievements could differ 
materially and adversely from results expressed in or implied by this Presentation. The Company 
assumes no obligation to update any forward-looking information contained in this Presentation. Any 
forward-looking statements and projections made by third parties included in this Presentation are 
not adopted by the Company and the Company is not responsible for such third party statements 
and projections. 

 

 

Disclaimer 


